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Social media is one of the most influential marketing platforms due to its real-time
interactivity and wide range of users, so many libraries also use social media to market

their collections and services. To understand the relationship between social media
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content and customer engagement in public libraries in Taiwan, this study uses the
National Taiwan Library's Facebook fan page as the target population and summarizes
and analyzes 709 posts published from 2020 to 2021. The average number of reachers
and the average number of likes and shares were used to analyze the interaction
between post content and fans. The analysis results show that the number of people
reached by a post is highly correlated with the number of likes and shares.; posts with
images or videos receive a higher number of interactions from fans. Finally, based on

the results of the study, we propose relevant recommendations.
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