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Materiality and the Resilience of Physical Bookstores in the Digital Age
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When Amazon introduced its online bookstore in 1995, the extent of its
impact on the book market was unimaginable. The rise of online shopping and e-
reading, driven by Amazon's e-ink readers, drastically changed reading habits and
decreased dependence on traditional physical bookstores. However, nearly three
decades into this digital era, physical bookstores have challenged the trend of
decline experienced. Through qualitative research, Zhang proposes that
materiality plays a pivotal role in the survival and resilience of physical
bookstores in an increasingly digital age. The tangible aspects of a bookstore and
the ambiance created by thoughtfully designed spaces offer sensory experiences
that digital platforms cannot replicate. Moreover, physical bookstores serve as
prime venues for serendipity, where customers can stumble upon unexpected
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books and ideas that they might not have sought out in a digital environment. By
emphasizing these material aspects and the serendipitous discovery opportunities
they offer, physical bookstores can differentiate themselves from online
competitors, offering a unique, immersive experience that appeals to consumers
seeking more than just convenience. This focus on materiality and serendipity not
only helps physical bookstores survive but also allows them to thrive as
distinctive and valuable spaces in the modern retail landscape.
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Weiwei Zhang earned her Ph.D. in Sociology from Boston University and
Is currently an Associate Professor of Marketing at Hartwick College. Prior to
joining Hartwick, she served as a postdoctoral fellow at Georgetown University
in Washington, D.C. Her primary research interests include consumer culture
theory, consumer behavior, and globalization. Her publications mainly focus on
consumption patterns in Asia, exploring consumer behavior across different
cultural contexts and the complexities of market dynamics.



